Share Analysis of Mining
Equipment Competitors

Case Study

FutureBridge



Share Analysis of Mining Equipment Competitors

Context

A leading industrial machine . . - . .
9 v = Due to slow commodity market and tough regulations by government on mining, the mining equipment sector was

manufacturer ) h ; .y - ST .
growing at a slow rate. Each player in the market was trying to maximize their market share in this slow growing
market.

. . = The client, being an established player, was concerned about their market share for each product line in the last
Industry Industrial Machinery

three years —as they felt there are various competitors coming in. They wanted to assess the share of the market for
key product category they are present in, by region.

Key Business Questions
Products Mining Machinery = What is the global and regional market share for the top 10 players?
= What is the geographical footprint of top 10 players by region?

Engagement Scope

° Competitive Landscape Competitive Share Competitive Geographic Key Findings and
Assessment Analysis Assessment Conclusions

Who are the various manufacturers of = What is the market share of top 10 What is the geographic presence of = Which region should the client target to
mining machinery across the globe? players across the globe? each of the top global mining machinery gain market share for each of their
= What are the various type of machinery = What is the market share of top 10 manufacturer? mining product portfolio:
provided by the key competitors across players across each of the focused = What is the geographic presence of - Flotatloq
various geographies? region? each of the top regional mining — Dewatering
= What s their capabilities in terms of machinery manufacturer? - Pyrometallurgy
production capacity, patents, = In which of the focused region, the — Hydromet _
certifications, etc.? share of global players is more than the — Gravity Concentration
local ones? — Refining
— Milling/Grinding
— Crushing
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Research Methodology Benefits to Client

Secondary Research = The output of the study was used by the client’s team to assess the market share of its
key competitors present across various geographical regions. It also helped the client’s

= Conducted desk research to gain an overall understanding of the mining equipment marketing team to identify potential customer segments.

landscape and their key players.

= Referred industry association websites, industry journals, subscribed databases, portals,
press releases and industry reports.

Primary Research

= 250+ Telephonic interviews with mining equipment manufacturers, distributors and
dealers and industry experts across the focus region.

Sample Analysis

° Competitive Landscape a Competitive Share e Competitive Geographic G Key Findings and
Assessment Analysis Assessment Conclusions
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