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Global manufacturer of Context
commercial and packaging = Theclientfocused on expandingitsbase in the inkjet-driven digital printing domain,and aspart of its market
printing machinery approach, wanted to identify suppliersforwater-based inkfor inkjet printers, to enhance potential

partnership/investment. Further, the client also wanted FutureBridge to scan the global supply landscape for water-
based ink and eventually identify top companiesfor possible partnership/investment/acquisition.
Printing machinery
Key Business Questions
Digital printing press, offset = Whatisthe structure of the water-based ink market for inkjet printing?
Products printing press, die-cutting = Which are the largest manufacturersand suppliersacross the globe (with a focusin North America, Europe, and
machines, etc. Asia)?
= How do suppliersdiffer with respect to size (revenue/number of employees), technology, geographic presence, in-
house vs. outsourced manufacturing of base chemicals, etc.?

= Which companiescan be considered by the client for partnership/investment/acquisition?

Engagement Scope

o Market Structure e LRI Identnflcatlon L) o Key Findings and Conclusion
Benchmarking

= Whatisthe structure of the water-based ink market for = Who are the key manufacturersacross various regions? =  Which manufacturesshould the client partnerwith/
inkjet printing? acquire/investin? What are the recommendations
offered by FutureBridge to the top 5 companies-based

= Whatare theircapabilities (in terms of revenue,

= Whatare the key trends and whatistheirimpact on the technology, geographic location, in-house vs. ; ) .
market? outsourced manufacturing of base chermicals, and on client preferred parameters (including revenue range
) ’ and technology)?
= Are there any changesexpected in termsof number of enployees)?
technology/materials? If yes, which companiesare = How do companiesrank against each other (on the
leadingthe change? basis of parameters identified by the client)?
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Research Methodology Benefits to Client

Secondary Research . Insightsprovided by FutureBridge helped thgclientapquir&;a l?road ovgwiew of expected
. ) changesin technology landscape to update itsselection criteriaaccordingly.
= Conducted desk research to gain an overall understanding of the market and

manufacturers = FutureBridge provided a ranked list of suppliersto help the clientin itsdecision on which

) o o playersto choose forpartnership/acquisition/investment.
= Referred to industry association websites, jounals, portals, newsdatabases, and

company websites

Primary Research

= 200+ telephonic interviewswith inkmanufacturers, distributors, and industry association
experts

Sample Analysis

o Market Structure o LRI Identlflcatlon L) o Key Findings and Conclusion
Benchmarking
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Thank you

North America

55 Madison Ave, Suite 400
Morristown, NJ 07960
USA

T:+12128351590

Europe

328-334 Graadt van Roggenweg
4th Floor, Utrecht, 3531 AH
Netherlands
T:+31302982108

United Kingdom
5 Chancery Lane
London EC4A 1BL
United Kingdom
T:+44 207 406 7548

Asia Pacific

Millennium Business Park
Sector 3, Building # 4, Mahape
Navi Mumbai400 710

India

T:+912267725700
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