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Context

A leading automotive supplier = The client focused on gaining insights regarding the future dynamics of HMI development in the
automotive industry and determining how the value chain and tools for developing automotive HMI will
transform in the near future.

Industr Automotive components and = The study also identified HMI development tool chains preferred by key OEMs and accordingly defined
y technologies client strategies for improving capabilities and resource management.
Automotive HMI and vehicle Key Business Questions
Products cockpit interfaces .

What are the key strategies adopted by OEMs withregard to HMI development?

= How willOEMs facilitate HMI development? Which tasks will be done by OEMs and how will these tasks
be outsourced to suppliers?

Engagement Scope =  Which are the selected tool chains used by key OEMs for HMI development?
Key Findin
Overview of HMI Industry Trends Competitive Landscape 2 [FIme e
and Conclusion
Overview of HMI application in the Overview of variousindustry trends with Identification of key competitorsand Detailed overview of the HMI design in
automotive industry respect to HMI design process/tool customers (OEMs) and analysisof tools automotive, software, and varioustools
«  Automotive HMI design for tools/tool choice currently preferred used in the development process
chain landscape = Analysisoftrends across the industryin = Comprehend how customers (OEMs) = Value chain ofthe HMI designin the
terms of work division (in-house or organize their HM| developmenttasks automotiveindustry

= Benchmarking varioussolutionsin terms

of key featuresand capabilitiesfor key outsourced) and future strategieswith respect to = Key OEMsand competitoranalysisand
tool chainsthat willbe used in the near = Categorization of essential toolsthat are - OEM strategies(for key OEMs) future growth strategies
future (~ 5 years) used widely across the industry in

general for differentdesign tasks - Competitorstrategies
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Research Methodology Benefitsto Client

= Theclientwasable to gatherinformationwith respect to the evolving HMI development

Secondary Research i
process, value chain, and software tools.

= Conducted desk research to understand the technology (software tools) landscape ) . .
9y ( ) P = A benchmarking of software toolsto develop HMI wasprovided to enable selection and

= Referred to paid and open databasesto understand HMI development trends investmentin tool chains.

» Industry analysiscovering competitorsand OEMs (customers) helped the clientdefine
Primary Research strategiesfor developing capabiliiesand resource management.

= 20+telephonicinterviewswith OEMs, software companies, industry experts, etc.

Sample Analysis

e Overview of HMI e Industry Trends e Com petitive Landscape ° X Flndlng_s
and Conclusion
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