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Context
Leading player in the cosmetics

. = Theclientaimed at gaininginsightson the level of awarenessregarding pollutantsand theirharmfulimpact on the
and personal care industry

human skin as well asunderstanding the impact of environmental pollutantson the cosmetics
industry/consumers/mediain different geographical areas.

Cosmetics and personal care Key Business Questions
= Whatis the outlookon the impact of environmental pollutantson the cosmeticsindustry/consumers/mediain different
geographical areas?
Products Cosmetics and beauty products = Whatisthe market scenario for consumerawareness and preferences?
= Whatis the role/importance of media inthe cosmeticsindustry?

= Whatisthe productlandscape (covering local and big brand products)?
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Com petitive
Assessment

= Whatisthe impact of pollutants = Whatisthe role of media?
on the cosmeticsindustry? = Which are the preferred

= How are pollutantsimpacting cosmetic productsas per the
consumers? media?

= Which are the most polluted = Which are the pollutants
areas of specified countries? focused by media?

= Whatare consumer preferences
and concemns?

Who are the key playersactive in
thisdomain?

Which are the anti-pollution
productsdeveloped by key
players?

What are the key ingredients
incorporated by playersin
identified products?

Which are the latest anti-pollution
productsavailable in the market?
Whatis the differentiating factor
between local and established
players?

Who are the key competitorsin
thisdomain?

Which technology are
competitorsincorporating in
theirproducts?

Are those technologiespatent
protected?

How are competitorspositioning
theirproducts?

= Whatare the key business

opportunitiesin thisdomain?
— Partnership opportunities
— Licensing opportunities
What are the geographical
differencesin termsof
consumer preferencesand
concemns?
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Research Methodology Benefits to Client

Secondary Research = FutureBridge analysishelpedthe .cllientunderstand businessopportunitiesin the target.
market based on geography-specific consumerconcemsand preferencesas well asgain

= Extensive research conducted by studying newsportals, company websites, and insightson competitorstechnology and market strategy.

consumerreview sites
= Referred to patent and scientific literature databases

= Informationacquired from industry associations, technology portals, women magazines,
social media websites, etc.

Sample Analysis
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Thank you

North America

55 Madison Ave, Suite 400
Morristown, NJ 07960
USA

T:+12128351590

Europe

328-334 Graadt van Roggenweg
4th Floor, Utrecht, 3531 AH
Netherlands
T:+31302982108

United Kingdom
5 Chancery Lane
London EC4A 1BL
United Kingdom
T:+44 207 406 7548

Asia Pacific

Millennium Business Park
Sector 3, Building # 4, Mahape
Navi Mumbai400 710

India

T:+912267725700
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