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Context

Client Leading automaker = The client wanted to acquire a comprehensive overview of dimension, design, and features/functional requirements
for compact SUVsby 2022 across varioustarget countries/regions.

. Key Business Questions
Automotive = Whatwould be the overall dimensionrequirements?
= Whatwould be the overall designrequirements?

. = Whatwould be the overall functional requirements?
Passenger and commercial

hicl = Whatare the common differentiated requirementsacross select regionsin scope?
vehicles

= Whatare some of the key initiativesthat OEMsare presently undertaking?

=  Whatare the newdesign and featuresused in concept vehicles?

= Are there anyrequirementsand regulationsforcompact SUVsacross targeted regions?

= Whatare the customers requirementswith respect to compact SUVsacross each region?

Engage ment Scope
New Features & Innovation Key Findings
Exterior Design Concepts Dimension Specification o y 9
Landscape & Conclusions
Currentdesign conceptsforcompact = Dimensionsand notable designfeatures = New design innovationsand conceptsin » Interiorand exteriorsolutions
SUV vehiclesin targeted regions in compact SUVsacross each region compact SUVsmanufactured by

= Expected time-to-market forall key

= Future trends in the exteriordesignsof = Future trends expected automakers featuresof SUVs in each of the targeted
compact SUV vehicles «  Regulationswith regard to dimensions = New featuresadopted/integrated regions

= Customerdesign requirementsin target of SUVs in each region = New go-to-market strategiesand impact
regions across targeted regions
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Research Methodology Benefits to Client

= Theclientacquired an in-depthoverview on the interiorand exteriordesignrequirements

Secondary Research
y of compact SUVsacross varioustargeted regions.

= Conducted desk research to understand the overallinteriorand exterior design features

of compact SUVs Future trends analysisoffered by the FutureBridge team provided the client with new

] . . . ) insightsas to which technology, design, and featuresneed to be integrated into vehicles.
= Referred to paid databasesand identified patentsfor obtaining information on new

designsand concepts = Theclientwasalso able to obtain a clearunderstanding of customerrequirementsin

targeted regions.

Primary Research

= 20+ telephonicinterviewsconducted with technology providers, manufacturers,
distributors, industry experts, designers, etc.

Sample Analysis

o Exterior Design Concepts o Dimension Specification o A AR CELOL LU LT o Key F|nd|r_|gs
Landscape & Conclusions
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Thank you

North America

55 Madison Ave, Suite 400
Morristown, NJ 07960
USA

T:+12128351590

Europe

328-334 Graadt van Roggenweg
4th Floor, Utrecht, 3531 AH
Netherlands
T:+31302982108

United Kingdom
5 Chancery Lane
London EC4A 1BL
United Kingdom
T:+44 207 406 7548

Asia Pacific

Millennium Business Park
Sector 3, Building # 4, Mahape
Navi Mumbai400 710

India

T:+912267725700
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